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IBSSBACT * ^ ; , , , , • • _ 

' ^ ' : ' In etfler. to 4etfrti£n5nffi«tKer al* rtoald be • 

taagbt in the loncsallsp school or tie hostess school, it Is 
ntcessacf to coiislder the stceogtls oC both schools and tbfa Jto. 
coapace to the objectives of aaTefC$ls4.sg edacatlon vol the needs 

ot adTertlsiiig stadents, The ptrfsgths of gchool gsov 

free ita MMteis lypproach »h^llB the a 

jach^l gs^Hiro■ its eaphasM on lasf aage, thlBktBg» and dt^atlvlty. 
&aong the n|||ons glren foe selictlng theli |ajoc, advettlsing. 
stadents of.t«iL Ilit a .desire to' be cieatlFe, an; Intereat tn writing, 
and a desire to be involved with th«±c aork, ill of these reasons fit 
into the joQcn^liia environaeat, tarthec, lany of the. ob jeetlr«s of 
advertiaing are the save as those of SooEnallsa, idvettlstHf, then, 
shottld..be a paxt of the joarnalisa school carrlealaa. BoaeTer, in 
light, of the long sttiiggle f or legltlaac^ by adWrtlsing edocation, 
both sides of the aontroyersy shoal d be working tofethei^t ovar'd the 
saae goals. Advertising ahcald he taught within the broader fraaevork 
of basiness and joarnalisa prograas, not as an isolated institation, 
bat as an integral part of living la the lodern world, (tt) 
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% " ' Itt ^lik FOR XHl JOOHJALISM S(a^ * - 



I 



it Is MMiitiai thmt we nm^t Chs cbjectliris ^ prlDVLtles of ^dvsrtlslnfr educa- 
tlM ItMlf » almg idch^ 6ha setds "nmnm of/i^grtlsing studiiEifcs u4 ran 
edMrnlmial akp^rle^^ Wttmt, hM%vmt^ it ifpuld b# ustful to miq^lotm 

mfmh ttess with tht ttoctvatltes af stt^Ats Whe itirfy adwrilitl{ift afc tha^wllags 

^ So let* 8 begin m%meA.nin^ the buiilMss^ seteool md JounallsB ichoel snd 
tbi Metti tai C^ies lii ^Ich aach'MMls^ nitn w can look lato studeM$*^tlva^ 
tiM for sto^iag MytTClstng.rad diCixAlm whleh m^foutait *^ buslmsi or 
Jmnallaa w test sarrar the^ stud^ncs'^ riatds/ niesa loal^iaf, alotig with is ^ 
vnd^ratradlng ^of advarclstog adueatlon Itstlf^ ahculd pro^da ua fAth the Msd cf 
^lljrals with iffliiibh^we ata concamad het^ today « . \ h 

^anyv If meatp sehoals afi business today strtas tha syatMs appifoaeh to 
buaimaa* to ,Jaet i ^taduataa f rep bualnaas afchoels often bagls -eafaaK In a* 

qrval dls^pllfta ealiad *'^atfiBs nalysiifp'^ whleli la eoacataad with a regularly 

\ / ^ " t "^'^ ^ ^ . ^ ' ^ 

lataYaetlAg Istard^ttident g'l^up of Itma for^iig a u«lflfd whole \er ^ttractl^g 

mdar. tfia Influanet ft ^alat^ . fercas » an dfgmlia)tion» Wifffiift|lV-a^ 



ptt^caa^of dlstflb^tteg, ^EM^fa^turl^^^^^ eOTttrtlllnit. Syatior analyals aarves to 
aaqplalji nd ittfdy the arrmgiBmt mi Iffdrklng of this syatena tie i^ale, typically 

ht MthaMtlaal oparatlopp m^^iticj^Uffkm for accompllshlrtg tlia oost affectively 

/ • - ' ■ ' ^ ' . ■ " ' ' ■ '= ' 

«d af flelantiy^ / / * - 



Mrmgth @f tfa^ bttslMss i^a*lt thfe «tatlstl«l and watheMt leal cc^rahanilc 
. rt^^ifiitt ot iQidar's buslsets JCtt4wt8. ThM# Is a strong quaatltative orltofcat/laa 
p^rt^it la %hm mpimm school ef hmtnmmm , / - 

1i A M|ilii|iilf Kae thfi iigriseaM i^pf©Mh md ©f tftt machautical- awf rtatistlMi; 

Is InhaTent In ndst buslMss nuagtrial pr^tlcw md Mspcnslhtlltics, and tHa 
abftllty to discemp ea^rehend^ IscLatSi and quiictfy tha decision procass is ' 
mothmt of ths atraiigths of thii buslnsas sch©ol, . 

^€ fourth strcogth also ham alrsady baen touehad ea: tha iwnaBarlai ovarvtat?* 
that Is InhattM In businass adveatlan. Students mo itady advefelslng In a buslnass 
sitcclng taarn noTa than sdvaitlsLngr they laarn of its IntarrelatloBshlpf .with 
vttrketlQK» mma|ansiit» orgmlsational struccurs and bahavior in shofti It is an 
lneegrata4 business educatlpi!* ^1 of this fits back into our first listed fttrenrth: 

' . ■ ' " ■ ■ . " • 7 ■ 

tha systaisa appreachi ^. ^ - = 

Jouroaliro Schpcl S£rang:ths 

Baf afa va can conduct similar analysis of tha scretigths of the Joiimallsm 
sehool, ve first niist dafina Just- What we Boean by "Joucnallso* " AccoTdlnp to 
Patarg0n^» jpnsaii, and Rlvars, the study of jeumalism has pona far beyond the keeping 

-of a Jpyrnalp the produetion of navspapeTs. The concern today Is wtth all the mass 

% . . . 

aadla, and tha title af the aducatlanal mtt has seen praftresslva changes te such 



titles AS ^Joiidiailsn^aiA^^^ to '^cowiijleatlOTs 4^t€ s^^^ 



: nedlft In tteoir^leai philosophieal l^vdLi mk mil as In t^ehiiletl pragnatic 

phas€s> ,{Kt^riofi» Jenf€a, ffad^ Rivers, pag^s 8*9* ) 
'i nvt f-rra chair verf bteluitagSp jourtkiL^TO a^hmls liaVe tad wrlctog and the uae 

of Iwguage as thtlr prlpmry strsngphV Camiiail cat ions la a biroader termi to be >sur8t 
v; but tha purpose aAd the result are the ataai tc trpaafer inf^rutlrap i^ath^r 

perstiaaive or wt « to mL at^dl^^qa ^a the aass Bedla, So the 



/I 



joumaUam sahoola' ^ 



first strength la language » written or not, / 

. \ \ ■ - • ; ' ^ ^ . ^ ' ■ ^ . . . — ' ' ■ ■ 

Btodera advertising edueatloti alas tit lllses the taa^ehlng of thinking to student i< 

Me reault^ng thought pxoaemB^m em ha used for prpblem^aalyUig ani|d deelalon-maklsg^ 

X . ■ .. ' ' • ' ■ . - 

^ but they also can bp applied to a much broader scope of aituatlona md occurrencies. 

■ ' • ■ ^- " ■ ■ ' . ■ ' • I / ' 

Today's jourtiallra students, i^iethfr In' advert ialng or In other aapeeta of 'mo4brn 
eoinayaicatlMs I aan.thliik and resolve problms In bualneaa,\€€Oiioale> palitlcal, 
aoalali .aclenfclf Ic, md m^y other alctIatlona» Thei^ Mntal ^^Itlts^ are not 



lioilted by the single dlsclpllna in whieh they happen' to ba enrclltdi ^ ' 
' . Cfeatlvlty is anQther Journallsm-sdhool strength* Wrltin| is a creative venture ^ 
^rad .so ia thfe ^e^tlva use of the mass Mdla to .persuade or 4t|fortt or entertain* 



ERIC 



Creativity le Inhsrent In a JournallBn-'baaed advert ialng education, to tbfe extent 
- of loaiudlRg specifie courses called such things aa ''Advartlslng Cr4itlvs Strategy/ 
pte ties ^ to the mass siedia mean that the, journalls© school utilizes ^ broadcast 

-1 ' r _ _ * _ . _ V . ' - 

technology p and today ithe. ^I^atronlc tschnology has crossed dter into the print 

■ ■ . ;V ) - ■ ' ■ ■ ; . ■ - . -\- 

ffsdia^- The everyday u% of and imderstandlfiB abwt the alectronic t^ctmologtcal 
daveloi^ifits lri*aur toodern world are comonplaee^ In th# Journallsin ^school of ^oday* 
^e final rti^tngth to JM credited to the jb4imalisffl school Is ^the fact that 
* actr^dltlng of specific advertiaing cwrlcula is.imder the control of the 
AflNirlcto Cgaiaell on Educatlcm for Joi^?il^ltam, . and there are tweiity^five advertising^ 
and advtrtlalng amagtment progrips listed In last January's accrediting report — 

rl 

all urlchln journaliam and cofwunlcatiohs environcients. 



Mi sho^ to ictqKhttC edueiitib^ although deals ■ ^ 

' with ettucatlOQ rathai^^hm slnpi^ Vlth trmiimng; there la no triMs^saliaol approach 
left in the tt^era JournallmB ^^ffhoali"^ 

Why StudTOts Malor Im Advert igiii^ 



1 



Non Xmt us look ac mothsr eonaldaratlon of Importances why do students major 



in admj|t$al£i$1 iftamareh tb^£. urn havs cmdi^ttd at the UotvMslty of iKanaas, 

involv^g itud^ts aajorlng la various aspects of Journallsmp including advartlslni:. 



4ie have found some kty motlvatlm^md Interests that are reflected In the selection 
of advertising as a majdr. ^ > 

Tha primary reason that advertising majors give for selecting thair area of 
study j and a primary reason . given by all Joumallsia as well as business students, 
la career ot job opportunities « Sometimes this ^reason la couched dn other terms^ 
such as good salaries upon f^¥a4uatlon« but the general reasoning Is still the sanie* 
Mother Iffipartant reason for malorlng In advertising Is the pos'ltive , exposure 
to adverilsing courses. Similar. Intereits are found in students' comments about 
'the refutation of the school on the CMnpus ^ go6d tiachlnp, quality of faculty, 
and thrf* like " but Ic all comes dovn to expoiura of these items through the"^f Irst 
few courses in advertising: students like the advert IslnR courses, ' . 

Then there are several other Reasons piven that all carry about the same degree 
of iap^tafice In the students' decleions to major in advertising. Many students 
say 'that they like the creativity and writing aspects of the field, which we can 
typify as the creative aspects of advertising Specific .student coments are along 
the lintfi of ''I like to express myself* and ■freadoni to write and be creative. '\ 
Many of the advertising majors llHe to write^ as^s true df moat joumallam students. 



Scudents^so tiU us chat their mdvettlsing studies art exciting and 
lOTlgorUliiK# nils feallBg applies to the teaching of the advertising courses, 
ta tile diselpllA^ of a^^rtistns Itself » md to the feellag ot cmaraderle that 

■ ^ ^ ^ r ■ ■ • ■ . . . . ■ - ' : 

tlie^ students find In the jfau^Mlisn sehcal* • 

A prsetls^l education Is also lAportmt to the^ students we have reiearched. 

Their ccmmta ares want to be Involved with my job, ' it Involves all nedla^' 

^d "It's practical." This praetleal aspect requires a careful balance of 

specialisation along with censrallzatlon. ^ Is typical of oast Jouraallsm 

schools s we get more specialists at th& ttfidergraduate level and more generallits 

at the gradnatt le^l« (Incidentally » this patteni Is the r^M|e of QDst graduate 

^ro^anis In other dlsclpllneip and might be worth sme figure sBiy.) > 

Another Incidental note is the inportance of the a^^rt la In^f acuity^ mtntloned 

tarlltr^ which should not be overlooked. To quoja^^leader of advei^tlslng . 

aducatlon, Qiarlea H« Smdage^ 

The heart of any good sducBtlonal progrm la thfe talent of the teachtiie 
faculty — a faculty that the respect of both fellow faculty 

dmbers and gtudents. .With sueh a faculty we cbxi then attain our 
educational objectives, irtilch are fourfold to provide students of 
advertising with a fundaoiental understanding of the social and econamlc 
order Id which they llve$ to cultivate. their power of afialysls^ to assist 
them ill developing a systematic 'approyh to problem solving, and to equip 
thrti with enough technical knowledge A become effective beginning profaaslonals 
in the advertising Induatry* ("A Very Fertile Spot for Seed Corn/' page 8,) 

So the exposure to advertising faculty in the beginning advertising coursis is 

an essential part of the major^declalon proceaa. 

There are sotae other sources, besides research studies ^ that will also help 

us understand why students ttajor In advertising, and why. In fact, people^,© to 
t 

work In advertising, whether they have majored in it or not, 

The ^erican Association of Advertlilnp. Agencies suggested, through Ijls 
CooBlttee of the Board- on Work with Students and Educators, that people are suited 
for advertising work If they like to write, draW^ or Illustrate, or If they want 
to use dTOtatlc talents, Uk'm also sugpested\'that aptitudes for MorkinR 'with 

facts \id figures and for planning and orpanizlnp,, as well as the ability to*meet 



'iMf ^opla, Mght b€ ^ppropr^^ adve»lsb% talents wd abilltlef* C'Educatlon 

^ And i f rra ths lata l^o Bui^etCi mm of the eimts of the advertlelne 

afeney biss^iiMt gives credtaae to the argimeiic fevering the journalism approach i 

There tm a nwspapar in alnost every toim ktid city la the country. Visit 
0M, See hoi# ate artne in frosi the advsrtieer. See hw type is set. See 
how uta are oast. See how pfesaea ar# Inked and madt ready. See how the 
paper la prodiiced. See how p^Mographs an& artwork itm put onto metal and 
locked up for printliig. TherJItre no myatferlea to theaa thlnf^s If you will 
* go oat of your way to do the obvious thing " fio and find out. 

Everything I aay can fit My aspeat of advertiaing * , * , ( Education 
for Advertiaing Careers^*' pages 9"Ip*) 

- ^■^-■■^^ ....... = . . — " ■ ' -.-=-" » ^ 

Matching StrCTgths with Stm^^aV Goala mi Advertising ^tributes 

liov let- a go back apd review the student notlvatlona ot|ier advertising 

attrlbutea, wd a^ch thpi with the varloua strengths of ttm business school 

md of the Journalism school « 

s mmt of the reasons why students «ajor In advertising, and aest of the reasone 

why advertising practitioners encourage young people to study advertiaingp and tnoet 

of the reasons rtiy people work In advertising, match up with the journallsin school 

strengths. Writing* creativity^ practical education* job orientation all fit 

into the journalism and cotmimications envlronnient . 

%ti fact, the vary characteristics of Jou^allsm and of fliass eoimunlcatio^^^ 

are the sane as those of advertising. Accordihg to Peterson , Jansenj and Rivera, 

the characteristics of mass communieation ara: 
1. It la one-way; 

2i it Involves selectlen, both of the audience by the sender and of the 
tessages by the audlinct members' 

3. a few media enable reaching wldeso^ead audiences; 

4. the media message la addressed to some coBroaon denominator' * 

5. the coamOTlcating is done by a social institution, rather than by an 
IndlWdual* (Peterson* Jensen, and Rivers, pages 7-8,) 

ERLC \ .3 



Thasi 8Ma aicaet eliaracterlstles cm appl^ tejadvertlslng Just as mftly as 



ithey can to my Gthmt fdcn of canmninljcatloiis. AiQVerclsiiig Is part of, the ' / 
GdammLcmt%GW f laldi. and sKould b€ tAti|ht wtchln thm catnontsilcatians flald, h 

Advarttslng educatldii should of coursa^ slmpl/ set out to stttact 

studants by offerliig only what thm students may^ fail Is bast for them, , But a 

progrm must iisaet th# wanttf and n^di of the studanta, as w€ have seaii the 

Joumallsm sehool does for advertiaing atudaiitB. To quota Charles Sandage again i 

^ Our atudants iiiii raaot to ona appeal note thm ta anbcl^r* Tha 

aalf-lntarest sppaal Is perhaps the most potant of all In mavlng one 
to actp Advertisers spend a great deal of time and taoney In research 
md observation to determine what their cansumers want most, They thin 
translate the marlts of their produets in terms of that mnt.. Univaraltlas 
might well do the sanie thing Mnd utlllEi the powr of self -Interest In 
motivating students in their seareh for knovledga and undarstandlnf,« 
(Sandaga» page 210.) 

Ho%r far must we go, however In structuring our curricula^ to meet atudents* 

needs? Isn't th^e a basic edueatlonal requirement that nyst be met? Shouldn't 

mora be provided and required than just \^hat students may think chey are 

interasted in and ^ant to learn? /"'^^ 

^ Of eourse there la more to it; that's what separates advertising eduaation 

from mere training in the technical aspects of the field* But to go bacfe aRaln 

to the writing of Charles S^dagei 

The student^ho can say that he is majoring tn ad\^ertlsing at the 
university will often ba more highly motivated in his study of paycholofy, 
socloloRy* anthropology* literature, mthematlcs and philosophy than t^lll 
be the student who takes such courses for their wn saki« One is studying 
^ for a purpose; the other may be studying only for a degree, (Sandaga, pag^2lft,) ^ 

As Dr. Sradage Cimtinuas* 

t ^ 

In building a university ^ciirrlculiim for the advertising student it v^ould 
probably be wise to provide relatively faw specific courses with an 
advertising label . * . * Those courses should he a tnlxture of ' why' ■ 
and "how." They tnlght best be offered durinp the student 'i last wo * 
fmwm of eollefs work and be takm along iflth *wsrk elacted from such 
areas as the hum^ltles* sciences ^oth social and natural* and 
business* (Sanda^e, page 210,) 



EKLC 



f ou mil $mcp^i^% €hti,ptoposal as a racher exact dascTiptlan of the advertising 
progr^ as It ip ist nost Journallsir) schcols. It is an *lnt€gfal part of 

tha bMie phllasofthy* of all j oumalispi edueaticffl . As Sandap;e went m to describe 

_ * _ = " ' ■ ' ' 

V * . , Thfe atud^nt'g cellago time dfivoted to stWetly advertising acurses^ls 
^ eartalnl^ not gwat. Wa frtpht look at this percentage as tha additive^ . * . 
ths catalytt^ Sliafit in the antlrs colltfa prograni* Its presafiee ifiereasai * 
^ the total l%A^tfig of the studant becausa It adds significant ptsrpcs a 
to his totsl ^d^fiatlonal program. (Smdaf«e» pass 2I0«) , 

' Thara is ancitfie^ iinportant aonslderatlofi hera that Is .beeonlttg ODre important 

every day, Probably Aast of the atudents takinp idvertiilng courses t tapaolally 

thosa^tdting Iflttodu^tory ddvartlslng Mursts, are not advertising majors — nor 

iflll thay avar b% ^dvarttslnR majerSp nor advartlsing pra€tltlonats« They ar^ 

studying about sdvertlstag and thay want to learn about ddvartlsinr from the 

consumer vlavpolAC^ They will use advertising as coniumersi not as buslnass paopli 

and they want th^ consumer s not the bualnesis perapactlve. Such an pfferlnp might 

t i . . ^ 

be a eonflict of ititarest for the business schools but not so for the journallstt 

■ -" - - ^ 

sehoal« * . ^ 

Our Escparlancaa 

In our advattislnp sequence ^ we have had many eKperlencai In ^^orklnp with 
advertising studant^ and i-Tlth student's majorlnf In othar disciplines^ IncludlnR 
buslnass* Perhapa sooi of our eKperlences will provide some Inslphts here* 

Our advartlsiiip stqusnce at the University of Kansas competes \^Wh some 
acadamlc programs olfered in the School of Buiiness, But our program also 
co^etas diractly vith a cutrloulum major In idvertising and editorial art that 
Is offered by tha aiparcasnt of Desipn In the School of Fine Arts: in fact, there 
are mora students utast take a choice between the journaHsm schoDl and the 
fin^ arts school thdn there are who must select between joumalisin and business, 
%J&ut im^tty to malhtditi an aoilcable relationship %ftth the other imlts,^ and the 
studenta in tha sdvertlilng and editorial art curriculum must take advertising 



courses ItK our joura^ scho61 ~ and mny of them taka our creative , , 
' (AdvMClsing Copy «id Layouc> aoursaSp \. , ^ / 

Hbdy^ buslnass school studtnti ,kipb take otir adve'rtls eauraas in the 

■ ' • * = ■ . . : 

School of Journalliin, These buslfisiS sCudmtSs mest of whom' are MBA candidates, 
tall us chsy come to Journalism becauseVt hey want specif Ic, aolld^ pra^ma||.c 
coursas in advertising — and bacauie they learn the practical aspects of 
marfcetlng^ln our advertising courses^ too^ 

We have not been quite as aucciasfuL In our attempts to encourage our 
adVartlslng students In the journalism school to take courseworlt in tha 
Oepartmant of Design nor In the School of Buslneaat^ Most of our advertising tnajors 
enroll for several business coursas. But there are some ^h© report that thay are 
enrolled ±n our School of Journallsm^s advertiBlnp curriculum because thay are 
^'avoiding J^uainess^ eoursas^'' **llka buslneas but not B*Schoolp'' and " like 
marketing but 'not business (school)' ---vhlle at the sBmB time other students ' 
said thay were majoring in our advettlsiifg^proeram because they "like buslneis 
orientation'^ or wanted to cosine art and writing." ' ^ 

Conclusions , , / 

To sufiimarize what we have aald so far* the mass media emphMl^ of advertieinp ^ 
makes It a natural part of journalism and conmunlcatlons* One problem with this 
sln^llflcatlon of the Issues is the fact that advertlslnp, la of tan taupht imder 
the Bulse of euphemlstle terms such-as ^itiarketlnp coPttnunleatlon,' But In the 
term ' raarketlnp* coCTnunlcatlons ^ ' him word ■'markettnp' is an adjective 5 and the 

noun — the part of the term thit really ftpplles — la coimunl cat Ions • ' So 

ft 

marketing communleatidns" la one of the many ^kinds of coTOiunlcatlons, and that 
fits Into the journalism and communications discipline, is not. 'coirmwicative 
raarketlrigj"* which wouJ^d f It into the business discipline. The busli^ss-school 
M» -'iMfkatlAg cofomttilcatloCs*' itsalf must be defined as a branch ojf communications 
the domain of the Journalism school. 



Mote ImpejTtmt than whether hualmfls schaolff or ioucnallsm schobls ilioul* 

teaelb advertlBiRg; ha^#v#tj is the^^fikory adVerti8|ng must 

hm 't^ftktf thmt iducation ia ari^MMntial elaMnt in the modsTO \_ • , 

edueatianal lnitt«uti^n«' W bath * bualisfss schools and.jduriiallsfn sohoalss should 

ba working tOBethar toward the SMia geftla. 

A fsv Vaars agOj Emataon Foota caOTiented on this ptoblera by quoting: . y\ 

* , , fro® a career booklet oti adv^crtlilnp with which onm of the largest 
advsrtiilng agenclea In this couatry attempts to woo colltga man to Its 
* ranki. * Thls la a direct qi^statlan,'^ • 

^ / • . ^' .■ . . ■>. ■ ^- " ' ' . ' ■ ^ , 

"As Jar as education Is conceriiid your malor study arsa may be In a 
. . liberal art a field such as English, history, .psychology , or language 
^ fg^^^^ speelallsad field like bualii«g admlnlrtrlitlon, 

' economical art or. joumallimt l£ you have taken a f coursea In 



economical art or Joumaltsm, If you have taken a 3 
adv^rcisingi iinsi b^t It Is by m M#ns neceesary. 

"The BBsm is true for advsncid degrees • Te put It i 



anather way, we're 
more Interested In what you can liarn, and hoi? much you want tp learn, 
than In what you have learned,' {VofitB^ page 2.) 

Then Mr* Foofe added hie Interpretation of the sltuationr , , 

To paraphrase this and to brlnp, chls eoinewhat' odd situation into sharped 
focus ^ ,vhat wuld you think if a leading hospital said to prospfective 
. applleants for intemshlps, ' If fou have taken a few courses in medicln©, 
fine, but it Is by no means necessary?* You rilpht think we were back in 
>an era of witchcraft * or at least ^at rtedicifie waan't very much of ' a ^ 
profession* . 

Is this attitude toward advertlstnp education to which I have lust 

referred — and which I assure you is by no tneans unique perhaps a reason 

why so few, people feel advertisirig is a profession and why so many 

people think advertising ranges from beinp useless to fomethinp injurious 

to the national e^oncsmy? t > ^ 

Looked at another way^ it is a belief I stronply hold that the failure 
of the advertising induatry to support* to encourape , >to demand academic 
tralninp worthy of a profaMipft of the most serious Indlctfnents 

one can level agaitist adveHtlslnR as a whole, i^c^tm^ pages 2-3,) 



We* as advertising educators, must work together' to Improve 
the idea that advertising education Is valuable, productive, and worthy of reipect* 
Fart of our handicap is that advertisltiR is viewed aslCance by our educator coUeapues: 
in the b^ness school by the econoniste, and in ^e journalism school by the 
news'-edltorlal faculty. ' ' 

. ... .■ • 12 
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We l\ave tHis prohlam for s lonf tlmej ^nd we h^ve not fnade riucH propxess 

lnj^.dtsll*g with ^^t* In the f#lL of lfl^2h-ProfessoT James floyer spoke to a meetiinp 

ipf the American ^'^^ocaatlori oi Advertising Agencies arid said: 

Advertising Ip a relatively yaunf discipline md fcrm^llztd programs are 
quite i^et^ it^ r^umber across th& land* All ^ca Senile prop rams i^^hich hava 
preceded us \mXB sufcjected to sorie of tH^ &m0 sitioke screeriB of misconceptions 

* suspicions and doubts* I^lke chein advertisLnp edxicstlipn has its fair sTiare 
of crltlcSa msTiy'^ of wHom are sincerely niotl.vaced but perhaps sott^ewlfat naive 

their beliefs re^ardinp advirti%inf;- education , how it is handled ? and wh^at 
it is all about; ^(Foote^ pm& 9-) 

• ^ , '* 

Renifimber^ Jim Moyer said that sl^cte^n years afo. llow much propicess can w claim? 

A^dvert isi-ng Is bLisltiess, antl advercislnri; cannitani-cacioiia . But- it is nor^ 
We teach niQXjs^ The renov^ed gdvert l^in^ copyvri Lerr James l-Jubb Yuutip exp risked j|t:- 
quite v/hen he de&crlbecl th^true leld tiuHbli Ip betwetu ihia (^dvesUl ^iiirO 

^ea^ht*^ and a libeTal education: narneLy. th^C al_L ' *3ubjeu^ici ' , pi^jpa^riy taugut, 
are paTt*of tKe one i^rtiai^ subject - L.ltt. C'/\ Vr^iy Ffcntit: 5pui r^^r S^ed \:,^ u\ 
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